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Welcome



Goals for the Day

• State three reasons why consumer 
involvement is a key tenet of trauma-
informed care.

• Identify essential guidelines around including 
consumer involvement in your organization, 
and pick one guideline to implement within 
your organization.

Survey Questions



40% of participants attended our March 
workshop.
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Other Stakeholder

County Agency

Department of Children and Families

Department of Health Services

Community Organization

Family, Parent, or Youth

Advocacy Agency

Department of Public Instruction

Participants come from a wide variety of places. We 
are still working to get more parent and youth 

involvement.
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My organization 
takes a problem-

solving approach to 
mistakes

Leaders see value in 
consumer voice

Staff see value in 
consumer voice

Staff treat 
consumers with 

respect

0 100

Overall, a large majority of attendees feel like their organization has 

positive marks in TIC and consumer involvement.

Percent

No, 8 Not Sure, 18 Yes, 20

Of the 46 participants who are here, 39% are not 
sure if their organization has policies that support 
the inclusion of consumer voice.



Why Consumer Involvement?

Donna Burns

Panel of Best Practices

• Amy Selenske and Ashley Jansen (Reach Dane)
• Ann Hameister (Children’s Hospital of WI-Fox 

Valley Family Advocacy Committee)
• Bryn Martyna (Department of Children and 

Families)
• Joanette Robertson (Department of Health 

Services)
• Tia Words Jones (Children’s Hospital of WI –

Youth Advisory Group)



Group Discussion

• Discuss at your tables

• How can we put this into 
practice in our agencies

• Record highlights 

• Report out 

Future Steps

• July 26    Human Resources

• September 27 Direct Services

• November 15 Environment



Mapping the Information

https://children.wi.gov/Pages/Integrate/TICMap.aspx

Feedback




